[image: image1.jpg]



Press information
For immediate release
New homologated range figures for Kia e-Niro
3 December 2018 – Kia Motors Europe has today issued a correction to the official Worldwide Harmonised Light Vehicle Test Procedure (WLTP) all-electric driving range figures for the new Kia e-Niro.

All new cars to be sold in the European Union are subject to the new WLTP tests, which use a standardised test programme set and overseen by designated testing authorities. The new e-Niro was one of the first cars tested under the new WLTP rules. In carrying out the new tests on the car to establish its homologated electric vehicle driving range, the independent organisation overseeing the process accidentally provided an incorrect testing methodology and then approved the results it generated. This led to the e-Niro being tested for a disproportionate length of time on the WLTP ‘urban’ cycle (comprising lower overall vehicle speeds and a reduced energy requirement), resulting in an overestimation of the vehicle’s all-electric range.

The inconsistency in the test cycles has been identified due to Kia’s ongoing homologation work for another new Kia electric vehicle. No other Kia vehicles are affected by this issue.

Kia Motors previously communicated that the WLTP combined cycle range for the e-Niro was 485 kilometres (301 miles) for the long-range 64 kWh battery pack, and 312 kilometres (193 miles) for the standard (39.2 kWh) battery pack.

Having now re-calculated the car according to the updated methodology, the e-Niro’s new WLTP combined cycle range is 455 kilometres (282 miles) for the long-range model, and 289 kilometres (179 miles) for the standard model.

Kia Motors is proactively communicating with customers who may have already ordered a new e-Niro, to explain this discrepancy.
- Ends -

About Kia Motors Europe

Kia Motors Europe is the European sales, marketing and service arm of the Kia Motors Corporation. With its headquarters in Frankfurt, Germany, it covers 30 markets in Europe.

About Kia Motors Corporation 

Kia Motors Corporation (www.kia.com) – a maker of world-class quality vehicles for the young-at-heart – was founded in 1944 and is Korea's oldest manufacturer of motor vehicles. About 3 million Kia vehicles a year are produced at 14 manufacturing and assembly operations in five countries which are then sold and serviced through a network of distributors and dealers covering around 180 countries. Kia today has over 51,000 employees worldwide and annual revenues of over US$47 billion. It is the major sponsor of the Australian Open, official automotive partner of FIFA – the governing body of the FIFA World Cup™ – and official partner of the UEFA Europa League – the world’s largest professional club football competition. Kia Motors Corporation's brand slogan – "The Power to Surprise" – represents the company's global commitment to surprise the world by providing exciting and inspiring experiences that go beyond expectations.

For more information about Kia Motors and our products, please visit our Global Media Center at www.kianewscenter.com. 
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